
TOURISM

Collective accommodation establishments: include hotels, 
campings, resorts, agritourism facilities, youth hostels, rooms 
and flats for rent, holiday homes, alpine huts, bed and breakfast 
and other establishments (rural residences and centres for study 
stays)

Arrivals: number of resident and non-resident guests spending 
at least one night in collective accommodation establishments

Nights spent: number of nights spent by guests in collective 
accommodation establishments

Average length of stay: ratio of nights spent to number of 
arrivals

HOUSEHOLD AVERAGE ACTUAL 
EXPENDITURE FOR TRAVELS 
IN 2013

ITALY	
All inclusive	 442
Full board	 716
Overnight stay	 536
ABROAD	
All inclusive	 992
Full board	 954
Overnight stay	 547
euro
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NIGHTS SPENT BY DESTINATION
2012, percentage composition
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COLLECTIVE ACCOMMODATION ESTABLISHMENTS BY GEOGRAPHICAL AREA
2012

	 North	 Centre	 South and the Islands	 Italy
Hotels	 20,522	 6,308	 6,898	 33,728
Campings and resorts	 1,242	 603	 825	 2,670
Rooms and flats for rent	 60,721	 7,445	 5,638	 73,804
Agritourism facilities	 6,724	 7,304	 3,200	 17,228
Youth hostels	 245	 171	 78	 494
Holiday homes	 1,133	 728	 381	 2,242
Alpine huts	 962	 67	 34	 1,063
Other accommodation establishments	 227	 318	 213	 758
Bed and breakfast	 9,439	 5,809	 9,993	 25,241
Total	 101,215	 28,753	 27,260	 157,228

GUESTS OF ACCOMMODATION ESTABLISHMENTS BY GEOGRAPHICAL AREA
2012, thousands

	 North	 Centre	 South and the Islands	 Italy
ITALIANS			 
Arrivals	 30,003	 12,541	 12,451	 54,995
Nights spent	 105,768	 43,337	 51,011	 200,116
Average length of stay (days)	 3.53	 3.46	 4.10	 3.64
FOREIGNERS				  
Arrivals	 29,033	 14,099	 5,607	 48,739
Nights spent	 110,007	 46,747	 23,841	 180,595
Average length of stay (days)	 3.79	 3.32	 4.25	 3.71



Holidays: trips made by Italians in the reference period for 
holiday, leisure, recreation, visiting relatives and friends, religious 
purposes and health treatments

Holiday trips by destinations: the most visited Italian region 
is Toscana (destination of 10.1 out of every 100 travels to Italy), 
whereas the most popular international destination among Italian 
residents is Spain (14.6 out of every 100 travels abroad). Egypt is 
the most visited non-European country (4.1 out of every 100 travels 
abroad)

TRAVELS BY TOURIST 
CHARACTERISTICS 
IN 2012

SEX	
Males	 51.1
Females	 48.9
AGE GROUP	
Up to 14	 18.4
15 to 24	 10.1
25 to 44	 35.1
45 to 64	 28.2
65 and over	 8.2
RESIDENCE AREA	
North	 56.9
Centre	 22.2
South and the Islands	 20.9
percentage composition

HOLIDAYS BY CERTAIN CHARACTERISTICS
2012, percentage composition
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HOLIDAYS BY QUARTER AND LENGTH
2012

	 January-	 April-	 July-	 October-	
Total	 March	 June	 September	 December	

THOUSANDS					   
1-3 nights	 6,724	 11,439	 7,604	 6,570	 32,337
4 or more nights	 3,916	 5,137	 23,854	 3,455	 36,362
Total	 10,640	 16,576	 31,458	 10,025	 68,699
PERCENTAGE COMPOSITION					   
1-3 nights	 20.8	 35.4	 23.5	 20.3	 100.0
4 or more nights	 10.8	 14.1	 65.6	 9.5	 100.0
Total	 15.5	 24.1	 45.8	 14.6	 100.0

HOLIDAYS BY MAIN DESTINATION
2012, percentage composition

	 1-3 nights	 4 or more nights	 Total
Italy	 88.3	 72.0	 79.7

North	 46.5	 27.9	 36.7
Centre	 22.2	 14.7	 18.2
South and the Islands	 19.6	 29.4	 24.8

Abroad	 11.7	 28.0	 20.3
EU countries	 10.0	 16.8	 13.6
Other European countries	 1.7	 4.0	 2.9
Rest of the world	                                                           (..)*	 7.2	 3.8

Total	 100.0	 100.0	 100.0
* (..) indicates that the phenomenon is too small and the calculated values are not significant


