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CITIZEN AND ICT

W In Italy strong inequalities at the territorial level still persist as regards ICT usage. For example, in 2011 in the North
about 60% of households own a PC and about 57% have Internet access at home, while in the South of Italy the
percentages are, respectively around 53% and 48%

B Gender differences have gradually mitigated: if in 2005 women using the Internet were little more than a quarter
(26,9%)%), in 2011 they are almost half (46.7%), while men quota moved from 37.1% to 56.6%.

M Internet users during last the three months have used the net mostly to send or to receive e-mails (80,7%) and to
search for information on goods and services (68,2%). Compared to 2010, the quotas of those who use the Internet to
read online news or newspapers, to inquire on goods and services, to get health information grows (+7%, +5,4% and
+5% respectively).

M 26,3% of the individuals aged 14 and over who have surfed the Web during the last 12 months shopped on line.
Among the top ranking of goods and services purchased via the Web, the expenses for travel and accommodation and
accommodations for vacation gained the first positions.

B The amount of persons aged 14 and over who have surfed the Net to interact with public authorities, to look for
information on websites of public authorities, remains almost constant, despite a very light decrease due to the
corresponding increase in the number of Internet users.

B Most of the PC users are able to copy or move a file (85,4%) or copy information inside a document (85,1%), while
only 13,7% are able to write a program and 28,1% can install a new operating system or replace an operating system.

B Almost all the internet users aged 6 and over can use a search engine (94,2%) and a very high share can send an
email whit attachments. Over half of the Internet users can send messages via chat, newsgroup o blog (52,7%) and
41,3% is able to post texts, games, pictures, illustrations, films or music, onto social networking websites.

B Internet users have mostly learned how to use the Internet by doing (75,9%), or with the help from colleagues,
relatives and friends (68,7%).

INDIVIDUALS AGED 3 AND MORE WHO USED PERSONAL COMPUTER AND INDIVIDUALS AGEDI 6 AND MORE WHO ACCESSED THE INTERNET BY
GENDER, AGE GROUP AND MACRO REGION. 2005-2011, percentage of individuals with the same characteristics

GENDER, AGE GROUP, Personal computer usage Internet usage
MACRO REGION 2005 2006 2007 2008 2009 2010 2011 2005 2006 2007 2008 2009 2010 2011
GENDER
Males 453 469 472 504 528 565 572 371 39,5 42,3 458 498 546 566
Females 347 361 36,6 397 425 458 474 269 29,0 317 350 394 436 46,7
Total 399 414 au,7 449 475 510 522 31,8 341 36,9 40,2 444 489 515
AGE GROUP
35 169 139 138 156 169 18,0 17,7 - - - - - - -
6-10 532 540 524 574 569 591 56,7 130 154 18,0 222 305 367 382
11-14 738 743 743 776 814 836 819 442 481 55,8 593 696 757 780
15-17 80,2 797 778 819 860 893 889 635 672 70,1 76,7 821 872 891
18-19 759 774 774 80,0 860 898 882 674 686 74,8 772 837 904 887
20-24 69,1 724 719 738 790 828 850 63,1 66,2 684 710 776 821 855
25-34 57,1 604 61,5 655 696 743 771 50,7 544 58,7 626 679 733 770
35-44 52,0 538 54,1 586 620 666 700 431 457 485 538 582 646 694
45-54 405 436 442 487 516 559 57,1 324 364 39,2 440 486 530 560
55-59 250 267 299 336 360 441 438 194 215 26,3 297 331 410 422
60-64 138 164 17,5 205 250 283 297 108 123 14,9 180 228 252 286
65-74 55 7,0 6,9 9,1 9,9 13,7 14,9 39 4.8 55 72 8,5 12,1 138
75 e pi 15 14 2,1 19 24 2,7 33 1,0 0,9 15 1,3 1,5 2,0 2,7
Total 399 414 a“,7 449 475 510 522 31,8 341 36,9 402 444 489 515
MACRO AREAo0

Nord-ovest 437 464 46,9 494 518 556 569 358 390 419 447 483 536 565
Nord-est 441 448 457 496 51,1 54,1 57,0 356 381 412 454 482 513 559
Centro 424 432 431 469 488 53,1 544 359 370 38,7 429 468 513 542
Sud 337 344 343 373 407 435 444 248 262 29,6 32,1 373 419 436
Isole 328 356 36,5 385 432 470 453 245 217 29,8 335 395 445 440
Italia 399 414 41,7 49 475 510 522 31,8 341 36,9 402 444 489 515

() Whitnin last 12 months.



