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ICT usage - Households and individuals
Year 2010

Every year the survey on “Aspects of daily life” provides data on behaviours and the most important aspects
of daily life in households.

The information presented today is taken from the survey carried out in February 2010 and regards. access
to Information and Communication Technologies, use of computers, use of the Internet, use of e-Commerce,
Internet security and e-skills.

The sample included 19,000 households, representing a total of 48,000 individuals. For further information
see the methodological appendix available on the Istat website.

Main results

The growth of ICT in Italian households has been continuing in 2010. The percentage of Italian
households that owned a PC increased (from 54.3% to 57.6%), Internet access at home (from 47.3% to
52.4%) and broadband access increased (from 34.5% to 43.4%) as well.

In Italy strong inequalities at the territorial level still persist as regards ICT usage. For example, in 2010
in the North about 60% of households own a PC and about 54% have Internet access at home, while in
South of Italy the percentages are, respectively around 51% and 47%.

For all technological goods considered, social gaps are reducing. For instance, the share of households
having a manager or self-employed professional as a reference person is on the rise, from 78.6% to
84.2% (+7.1%), while among those having a blue-collar worker as reference person the share increases
even more: from 49.4% to 59.4% (+20.2%).

Italian households with minors are the most technological: 81.8% own a PC, 74.7% have Internet access
at home and 63% have a broadband access. On the other hand, households with only people of 65 and
over still do not have technological goods.

The main reason for not having access to the Internet at home is lack of skills (40.8%). 23.2% of
households think Internet not useful, not interesting, 13.2% do not access Internet at home because they
access it elsewhere, 10.2% because they consider too high equipment costs, and 8.2% because they
think access costs are too high.

Italy still continues to stay behind most of the European Union countries with respect to ICT and it
currently ranks twentieth for both Internet access at home (with a 59% percentage of usage in
households with at least a member between 16 and 64 compared with the 70%-EU average) and also for
broadband access (with a 49% percentage of usage compared with the EU-average of 61%)).

In the current year Internet access (+11.3%) and broadband connection (+25.6%) have increased in
Italy.

In 2010, 51% of the population aged 3 and over used PC and 48.9% of the population aged 6 and over
surfed the web. Strong gender, generational and territorial inequalities still persist in the use of PC and
Internet, but social differences diminish. The use of personal computer among blue collar workers
passed from 45.1% in 2009 to 51.4% in 2010 and Internet use passed from 40.9% to 48.4%, while
managers, entrepreneurs, self-employed professionals, that is people who have use rates much higher



than workers, register lower increases: Internet use passes from 79.1% to 85.0% and the use of personal
computer from 81.3% to 85.9%.

Individuals aged 6 and over who have surfed the web during the last 3 months used the internet for
sending/receiving email (78.5%), learning (67.7%) and finding information about goods or service
(62.8%).

About half of the individuals who used internet visited social networking sites (Facebook, Twitter,
Myspace, etc.). About four in ten internet users looked for information on websites of public authorities
(38%) and posted massages in chat, blog, newsgroup (36.7%).

About one third of the individuals aged 14 and over who have surfed the web during the last 12 months
shopped online. On the top ranking of goods and services purchased via the web the expenses for travel
and accommodation (35.9%) gained the first position and accommodations for vacation (33.6%) ranked
second.

Figure 1 — Households by technological goods. Years 2009 and 2010 (per 100 households)
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Table 1 - Individuals aged 3 and over who have used a computer (a) and individuals aged 6 and over who have used the Internet
(a) by sex, age class, geographical macro-area, employment status and position. Years 2005-2010 (for 100 people with the
same characteristics)

SEX, AGE CLASS, Use of computer (b) Use of Internet (c)
GEOGRAPHICAL MACRO-AREAS,

EMPLOYMENT STATUS AND POSITION 2005 2006 2007 2008 2009 2010 2005 2006 2007 2008 2009 2010
SEX

Males 453 469 472 504 528 565 371 395 423 458 498 546
Females 347 3641 366 397 425 458 269 290 317 350 394 436
Total 399 414 417 449 475 510 31.8 3441 369 402 444 489
AGE CLASS

3-5 169 139 138 156 169 180 - - - - - -
6-10 532 540 524 574 569 59.1 130 154 180 222 305 367
11-14 738 743 743 776 814 836 442 481 558 593 696 757
15-17 802 797 778 819 860 893 635 672 701 767 821 872
18-19 759 774 774 800 86.0 898 674 686 748 772 837 904
20-24 691 724 719 738 790 828 631 662 684 710 776 82.1
25-34 571 604 615 655 696 743 507 544 587 626 679 733
35-44 520 538 541 586 620 666 431 457 485 538 582 64.6
45-54 405 436 442 487 516 559 324 364 392 440 486 530
55-59 250 267 299 336 360 441 194 215 263 297 331 410
60-64 138 164 175 205 250 283 108 123 149 180 228 252
65-74 55 70 69 91 99 137 39 48 55 72 85 121
75 and over 15 14 21 19 24 27 10 09 15 13 15 20
Total 39.9 414 417 449 475 51.0 31.8 3441 369 402 444 489

GEOGRAPHICAL MACRO-AREAS

North-west 437 46.4 469 494 518 556 358 390 419 447 483 536
North-east 441 448 457 496 511 541 356 381 412 454 482 513
Centre 424 432 431 469 488 53.1 359 370 387 429 468 513
South 337 344 343 373 407 435 248 262 296 321 373 419
Islands 328 356 365 385 432 470 245 277 298 335 395 445
Italy 399 414 417 449 475 510 318 341 369 402 444 489
EMPLOYMENT STATUS AND POSITION (d)

Employed 564 587 586 634 667 711 480 510 541 59.0 636 687
Executives, business people, self-employed professionals 722 76.0 749 805 813 859 66.9 698 721 77.5 79.1 850
Managerial and administrative staff 783 787 796 843 854 873 686 71.0 749 804 829 851
Manual workers, apprentices 314 354 352 399 451 514 228 27.3 30.0 347 409 484
Self-employed and assistants 39.17 430 434 487 538 592 324 353 394 437 505 568
Job-seekers (not first time) 335 36.8 406 437 501 56.1 27.0 311 363 400 475 548
First-time job seekers 435 482 515 453 576 617 358 399 474 417 553 597
Housewives 88 107 109 133 163 184 5.7 75 8.0 108 143 1741
Students 86.5 873 850 880 902 921 765 799 806 850 883 918
Retired 8.0 9.3 9.7 112 124 154 5.9 6.5 7.8 9.3 106 133
Other status 129 127 125 145 162 238 104 99 109 122 162 226
Total 38.3 401 406 43.7 46,5 50.3 323 344 370 403 441 484

a) In the last 12 months.

b) Per 100 people aged 3 and over with the same characteristics.
c) Per 100 people aged 6 and over with the same characteristics.
d) Per 100 people aged 15 and over with the same characteristics.
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Table 2 - Individuals aged 3 and over who have used a computer in the last 3 months and individuals aged 6 and over who
have used the Internet in the last 3 months by sex and age class. Year 2010 (for 100 people with the same

characteristics)
Use of Place of pc usage (b) Use of Place of Internet usage (d)

SEX AND computer in internetin
AGE CLASS the last 3 At Atplace Atplace Atanother the last 3 At Atplace  Atplace of Atanother

. person's Other . person's Other

months (a) home ofwork ofeducation months (c) home  of work education
home home

SEX
Males 542 892 40.0 143 232 19.3 52.3 87.4 38.5 114 236 197
Females 436 88.2 34.6 175 223 15.2 41.6 86.9 329 13.9 231 15.1
Total 48.7 88.8 37.5 15.8 228 17.4 46.8 87.2 35.9 12.6 234 175
AGE CLASS
3-5 174 911 - 55 84 5.0 - - - - - -
6-10 556 87.9 - 48.7 20.2 57 34.9 90.9 - 26.8 1741 6.4
1114 80.2 921 - 475 38.7 10.8 72.3 91.8 - 33.5 37.8 9.9
1517 85.6 945 - 56.3 48.0 18.0 84.1 92.5 - 46 .4 48.2 161
18-19 86.6 942 23 527 54.2 30.0 87.0 91.0 24 47.8 527 26.0
20-24 80.1 9238 15.6 351 451 275 78.9 91.6 135 334 459 272
25-34 715 88.3 45.6 8.7 294 244 70.5 85.3 423 8.2 299 238
3544 64.0 86.8 58.7 141 145 16.2 61.8 84.1 54.5 0.9 144 16.2
4554 53.1 86.6 63.0 0.5 8.3 12.8 50.4 86.6 57.6 0.5 8.6 127
55-59 417 84.0 57.0 0.1 46 143 39.1 84.1 526 0.1 6.0 145
60-64 26.2 889 26.4 04 58 13.7 23.8 87.9 26.9 - 57 146
65-74 12.7 90.6 11.3 - 56 13.2 1.2 88.6 121 - 6.4 133
75 andover 26 933 24 - 14 11.9 1.9 85.2 3.1 - 8.2 175
Total 48.7 88.8 37.5 15.8 238 17.4 46.8 87.2 35.9 12.6 234 175

a) Per 100 people aged 3 and over with the same characteristics.

)Per100 people aged 3 and over with the same characteristics who used the personal computer inthe last 3 months. Multiple answers.
) Per 100 people aged 6 and over with the same characteristics.
)Per100 people aged 6 anni and over with the same characteristics who used the Internetin the last 3 months. Multiple answers.
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Table 3 - Individuals aged 6 and over who used the Internet in the last 3 months by type of activity and age class. Year 2010
(per 100 people aged 6 and over with the same characteristics who used the Internet in the last 3 months).

Age class
ACTIVITY Total
6-10 11-14 15-17 18-19 2024 25-34 35-44 45-54 55-59 6064 65-74 75+

Sending / receiving e-mails 176 525 765 81.4 886 875 83 799 810 788 751 801 785
Consulting the Internet with the purpose of leaming 622 708 753 768 724 678 642 670 664 64.7 629 599 67.7
Finding information about goods orservices 83 180 352 520 655 744 749 708 687 640 589 436 6238
Using services related to travel and accommodation 27 76 181 386 524 572 527 491 484 464 456 380 451
Reading or downloading online news/newspapers/news magazines 9.0 204 327 415 497 497 472 471 497 503 47.6 486 44.0
Playing ordownloading games, images fims or music 716 710 720 67.2 616 445 295 239 187 187 162 207 41.2
Seeking health-related information 17 74 159 30.2 361 458 50.1 489 457 473 446 388 401
Looking for information about education, training or course 16.1 26.7 356 519 512 410 353 36.1 332 256 20.0 229 36.5
Uploadi If ted tent (text, i , photos, etc.) b sit

ploading self-created content (text images, photos, etc) o any website ;435 595 623 60.1 467 205 212 209 174 187 242 364
to be shared
Listening to web radios and/or watching web television 206 38.8 47.7 472 458 369 272 229 179 189 135 81 313
Internet banking - - 17 7.8 208 386 414 382 376 364 346 373 30.2
Downloading software (otherthan games software) 76 219 356 398 384 329 229 209 203 176 134 52 2641
Looking for ajob or sending a job application - - 32 169 348 320 198 110 54 39 19 11 172
Selling goods or services, e.g. via auctions - 09 32 69 101 126 100 66 58 52 32 35 7.9
Subscrib to news services or products to receive them regularly 05 19 32 57 74 76 75 63 50 59 47 55 641
Doing an online course (in any subject) 09 18 44 64 52 77 6.5 57 7.7 48 1.7 16 5.7




Figure 2 - Individuals aged 6 and over who used the Internet in the last 3 months by type of activity and sex. Year 2010 (per
100 people aged 6 and over of the same gender who used the Internet in the last 3 months)
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Table 4 - Individuals aged 6 and over who used the Internet in the last 3 months by communication activity, sex and age
class. Years 2009 and 2010 (per 100 people aged 6 and over with the same characteristics who used the Internet in

the last 3 months)
. Video calls (via Posting .messages o . Use of social networks
Telephoning over the chat sites, blogs, Use of instant y
webcam) over the . X (Facebook, Twitter,

SEX AND Internet Intemet newsgroups or ondine messaging Myspace, etc. )
AGE CLASS discussion forum, T

2009 2010 2009 2010 2009 2010 2009 2010 2009 (a) 2010
SEX
Males 18.8 20.0 20.8 22.9 35.0 37.1 275 274 - 449
Females 147 17.6 18.4 21.8 341 36.3 283 26.0 - 452
Total 16.9 18.9 19.7 22.4 346 36.7 279 26.8 - 45.0
AGE CLASS
6-10 5.8 55 111 10.6 9.6 12.2 10.9 10.9 - 16.8
11-14 11.0 94 21.9 23.7 433 485 33.8 35.3 - 55.5
1517 13.5 13.9 28.2 27.6 66.6 66.4 542 50.2 - 76.6
18-19 15.1 15.1 27.2 26.8 67.7 68.9 594 53.4 - 78.7
2024 20.0 247 279 31.8 62.6 66.6 51.7 49.9 - 73.9
2534 23.3 259 251 283 439 48.0 375 34.9 - 58.7
3544 171 20.1 16.5 20.8 245 291 18.3 203 - 38.0
4554 13.9 16.0 13.1 15.2 17.3 19.3 11.2 12.7 - 258
5559 16.5 154 125 15.3 124 13.8 10.1 9.6 - 195
60-64 131 205 11.0 19.2 10.9 9.6 7.7 72 - 16.8
65-74 16.4 16.0 116 18.0 9.0 79 74 6.5 - 14.4
75 andover 20.9 223 204 23.1 143 5.6 6.6 71 - 14.4
Total 16.9 18.9 19.7 22.4 346 36.7 27.9 26.8 - 45.0

(a) Information not measured.



Table 5 - Individuals aged 3 and over who used the Internet in the last 12 months to relate with the public services and/or
the Public Administration, sex, age class, employment status and position. Year 2010 (per 100 people aged 14 and
over with the same characteristics who used the Internet in the last 12 months)

Interaction with public services or administrations

SEX, AGECLASS,
PROFESSIONAL

Obtaining information from public

STATUS AND POSITION L i Downloading official forms Sending filledin forms
authorities' web sites
SEX 38.7 28.0 13.8
Males 36.7 26.8 12.9
Females 37.8 27.5 13.4
Total
AGE CLASS
1417 59 21 0.9
18-19 16.8 7.8 5.1
20-24 257 19.0 11.0
25-34 37.7 28.8 14.6
3544 422 311 143
45-54 494 36.0 18.4
5559 54 .4 371 17.9
6064 46.9 354 143
65-74 441 314 10.6
75 andover 37.4 2717 8.8
Total 37.8 27.5 13.4
EMPLOYMENT STATUS AND POSITION (a)
Employed 449 334 16.4
Executives, business people, self-employed profes 57.5 47.2 26.9
Managerial and administrative staff 53.9 41.6 19.8
Manual workers, apprentices 22.5 12.4 4.9
Self-employed and assistants 35.9 23.5 116
Job-seekers (not firsttime) 33.6 25.0 131
First-time job seekers 271 21.2 12.3
Housewives 252 14.5 6.1
Students 19.8 13.4 74
Retired 456 31.9 10.2
Other status 36.5 2.8 94
Total 384 28.0 13.6

(a) Per 100 people aged 15 with the same characteristics who used the Internetin the last 12 months.

Figure 3 - Individuals aged 14 and over who used the Internet in the last 12 months and who ordered bought goods and/or
services for private use over the Internet in the last 12 months - Years 2005-2010 (per 100 people aged 14 and over
who used the Internet in the last 12 months)
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Table 6 -- Individuals aged 14 and over who used the Internet in the last 12 months and who ordered or bought goods
and/or services for private use over the internet by sex, age class and geographical macro-area - Year 2010 (per
100 people aged 14 and over with the same characteristics who used the Internet in the last 12 months)

To buy orto order goods orservices forprivate use over the internet

SEX,AGECLASS

ofwhich

AND GEOGRAPHICAL Within the last More than ayear Never bought or
MACRO-AREAS .

12months Withinthe Between 3 months ago ordered

last 3 months and a yearago

SEX
Males 30.8 19.8 11.0 10.1 57.8
Females 211 13.0 8.1 75 70.1
Total 26.4 16.7 9.7 8.9 63.4
AGE CLASS
1417 109 6.3 46 3.9 83.7
18-19 16.9 10.2 6.7 75 743
20-24 26.7 15.6 111 10.9 61.5
25-34 316 214 10.2 1.2 55.7
3544 304 19.6 10.8 8.7 59.7
4554 26.5 16.3 10.2 9.1 63.1
5559 245 143 10.2 76 66.8
6064 205 121 8.4 8.6 69.3
65-74 19.6 12.6 7.0 54 72.8
75 andover 14.0 1.4 26 76 72.9
Totale 26.4 16.7 9.7 8.9 63.4
GEOGRAPHICAL MACRO-AREAS
North-west 29.8 19.0 10.8 8.2 60.8
North-east 32.0 20.3 117 9.3 57.8
Centre 279 18.2 9.7 10.6 59.9
South 16.4 9.8 6.6 7.8 746
Islands 216 13.3 8.3 8.8 67.1
Italy 264 16.7 9.7 8.9 63.4

Table 7 - Individuals aged 14 and over who used the Internet in the last 12 months and who ordered or bought goods and/or
services for private use over the Internet in the last 12 months, by type of goods and/or services ordered and/or
bought, sex and age class - Year 2010 (per 100 people aged 14 and over with the same characteristics who used the
Internet in the last 12 months and ordered or bought goods and/or services for private use over the Internet in the last 12
months)

Sex Age class

TYPE OF GOODS AND/OR SERVICES Total
Males  Females 14-17 18-19 20-24 25-34 35-44 45-54 5559 6064 65-74 75+

Other travel arangements (transport tickets, car hire, etc.)

34.1 38.9 85 148 329 385 348 388 457 427 444 287 359
Holiday accommodation (hoteletc.) 33.3 34.2 77 123 276 393 343 348 371 369 300 304 336
Books, magazines, news papers (including e-books) 23.2 29.2 137 195 206 26.0 264 264 321 243 284 247 254
Clothes, sports goods 23.8 253 30.0 383 337 294 231 173 159 120 103 233 244
Tickets for events 21.6 20.6 118 187 188 250 227 193 178 158 173 116 212
Electronic equipment (incl. cameras) 23.6 9.9 189 210 195 202 192 151 217 125 108 161 185
Household goods (e.g. furniture, toys, etc.) 15.0 16.3 5.9 55 82 196 194 136 117 8.1 93 280 155
Films, music 17.7 111 206 244 180 166 150 145 105 69 24 116 153
Other computer software and upgrades 18.7 79 101 193 135 124 142 178 211 149 174 93 1438
Computer hardware 15.8 26 92 112 107 125 114 88 113 1041 8.0 93 11.0
Telecommunication services 10.4 6.3 20 15 52 81 99 108 141 141 841 -89
Tickets for lotteries or betting 9.6 7.8 15.7 120 8.0 9.3 83 73 99 1041 8.7 322 8.9
Video games software and upgrades 9.4 4.2 178 235 129 8.3 5.8 55 1.7 21 1.2 - 75
Share purchases, insurance policies and other financial
services 7.6 33 06 05 19 50 85 68 84 39 97 140 641
Food orgroceries 5.4 5.9 1.1 29 29 56 69 54 79 49 35 280 56
E-earning material 2.8 27 1.4 26 1.5 3.2 3.0 28 41 24 1.0 - 28
Medicine 1.0 1.6 1.0 - 0.8 0.9 1.6 15 1.9 0.7 141 - 1.2
Other 14.0 124 204 161 144 145 118 118 125 163 143 207 134




Figure 4 - Individuals aged 14 and over who used Internet in the last 12 months for level of worry for some problems that can
occur when using the Internet for private use, sex and age class) - Year 2010 (per 100 people aged 6 and over of the
same sex and age class who used the Internet in the last 12 months)
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For more detailed information please refer to the Italian version
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